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ñDweet Fi Di Loveò

http://www.youtube.com/watch?v=6Wq_K61Mh1A
http://www.youtube.com/watch?v=6Wq_K61Mh1A
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ñMekdem know success

donôtcome overnight, Mek

dem know a substance over

hypeò- Chronixx

#Chronixx Says...
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New Media Technology: Social Media; Podcasts

Setting the stage with background info

Social Media Use

Social Media Websites & Categories

Digital Reality

How do we win?

Podcasting as an alternative

Personal experience

Questions 

OVERVIEW



6

*Means of mass communication using digital 

technologies such as the internet:

-Social Media

-PODCASTS.

NEW MEDIA TECHNOLOGY



7

Internet users over 50% of worldôs population

Smartphones & affordable data plans driving 

growth

ӏ of the worldôs population has a smartphone

More than 3 billion people around the world use 

social media each month. 

Source - We Are Social - Digital Report 2018

SETTING THE STAGE

https://digitalreport.wearesocial.com/
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Personal Use

Why do you use Social 

Media?

Family contact

Forge new friendships

Keep up with trends

Stay connected

Business Use

Specific Goals & Objectives

Improve Customer 

Relations

Foster Relationships

Purposeful & Targeted 

contact

PURPOSE OF SOCIAL MEDIA



9

WHICH ONE REPRESENTS YOU?



10

We often think of social networking websites
such as Facebook and Twitter when we hear
the termñsocialmediaò;

But it is different websites that allow
interaction among the users & the exchange
of info through a variety of channels.

SOCIAL MEDIA WEBSITES
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Collaborative projects ïonline magazines,
forums, Q & A platforms, etc;

Blogs & microblogs ïPlatforms such as
Twitter & Tumblr, with short or long form blog
articles.

Content communitiesïYouTube, etc.

CATEGORIES OF SOCIAL 

MEDIA WEBSITES
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CATEGORIES OF SOCIAL 

MEDIA WEBSITES

Social networking websites: eg FB, Google+;

Virtual game-worlds ïeg World of Warcraft; 

Virtual social worlds ïGame-like design 

allows users to create virtual identity and to 

interact with other users through an online 

platform. 
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DIGITAL REALITY
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DIGITAL REALITY


