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http://www.youtube.com/watch?v=6Wq_K61Mh1A
http://www.youtube.com/watch?v=6Wq_K61Mh1A
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OVERVIEW

New Media Technology: Social Media; Podcasts
Setting the stage with background info

Social Media Use

Social Media Websites & Categories

Digital Reality

How do we win?

Podcasting as an alternative

Personal experience

Questions
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NEW MEDIA TECHNOLOGY

*Means of mass communication using digital
technologies such as the internet:

-Social Media
-PODCASTS.
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SETTING THE STAGE

|l nternet users over 5009
Smartphones & affordable data plans driving

growth
I of the worl dos popul

More than 3 billion people around the world use
social media each month.

Source - We Are Social - Digital Report 2018
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https://digitalreport.wearesocial.com/

PURPOSE OF SOCIAL MEDIA

Personal Use

| Business Use
Why do you use Social Specific Goals & Objectives
Media?

Improve Customer
Relations

Foster Relationships

Purposeful & Targeted
contact

Family contact

Forge new friendships
Keep up with trends
Stay connected
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WHICH ONE REPRESENTS YOU?
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SOCIAL MEDIA WEBSITES

We often think of social networking websites
such as Facebook and Twitter when we hear
thetermi s omieal a o

But it Is different websites that allow
Interaction among the users & the exchange
of info through a variety of channels.
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CATEGORIES OF SOCIAL

MEDIA WEBSITES

Collaborative projects i online magazines,
forums, Q & A platforms, etc;

Blogs & microblogs i Platforms such as
Twitter & Tumblr, with short or long form blog

articles.
Content communities T YouTube, etc.
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CATEGORIES OF SOCIAL
MEDIA WEBSITES

Social networking websites: eg FB, Google+;
Virtual game-worlds i eg World of Warcratft;

Virtual social worlds 1 Game-like design
allows users to create virtual identity and to
iInteract with other users through an online

platform.
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Accelerating internet adoption in the developing world has critical implications for the future
of the net. Internet giants like Google, Facebook, and Alibaba will strive to create globally
scalable products that address the needs of the “next billion’ as well as those of existing users,
so we can expect to see every aspect of our digital experiences evolve in the coming months.
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THE RISE OF VIDEO VOICE INPUT IMAGE SEARCH VISUAL ADDRESSING
Audio-visual content Voice control will soon As the web moves to URLs will evolve to cater
is more accessible to replace keyboards a more visual / video to lower levels of
people with lower levels and typing, especially medium, image literacy, as well as the
of literacy or fluency in for search and social search will become shift to voice control
foreign languages media interactions an essential tool instead of typing
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DIGITAL REALITY

As consumers spend more time on digital channels, we're seeing new types of behaviours emerge:
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GUT TN T ict resear i nd-to-end social journeys:
Online product research: Social End-to-end social journey

media continues to grow as a source Emerging markets lead the way for
of information about products and using social at every step of their
brands. . digital buying journey.

younger demographics are leading , 70% of Chinese consumers
these shifts. But even among 55 to (versus 569% globally) use social
64 year-olds, 20% say they've used as a source of inspiration for
social networks when researching purchases, and 25% purchase

products and services. directly through a social channel.
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Social-first internet adoption:
Social also drives internet
adoption in developing countries.

found that
online adults in emerging and
developing nations are more
likely to use social media when
compared with their advanced-
economy counterparts.
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DIGITAL REALITY

KEY STATISTICAL INDICATORS FOR THE WORLD'S INTERNET, MOBILE, AND SOCIAL MEDIA USERS

TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

W ® @ O

7.593 L.021 3.196 b5.135 2.958

BILLION BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

55% 53% 42% 68% 39%
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A SNAPSHOT OF THE COUNTRY’S KEY DIGITAL STATISTICAL INDICATORS X

TOTAL INTERNET ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION USERS MEDIA USERS CONNECTIONS SOCIAL USERS

® ® ®

2.89 1.58 1.20 3.28 1.10

MILLION MILLION MILLION MILLION MILLION

URBANISATION: PENETRATION: PENETRATION: vs. POPULATION: PENETRATION:

55% 55% 41% 113% 38%
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DIGITAL REALITY
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