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notice of 
annual general 
meeting
NOTICE IS HEREBY GIVEN that the annual general meeting of  

Margaritaville Caribbean Ltd. will be held at the Margaritaville Ltd.’s  

Board Room, #16, M19 Southern Cross Boulevard, Freeport, 

Montego Bay on Thursday, December 3, 2015 at 1:00p.m. for the 

following purposes:

1. To consider and adopt the Financial Statements for the year ended May 31, 2015 

    and the report of the Directors and Auditors thereon.

2. To authorize the Directors to fix the remuneration of the Auditors for the ensuing year. 

    The Auditors, Messrs Mair Russell Grant Thornton, Chartered Accountants, have 

    signified their willingness to continue in office 

3. To fix the remuneration of the Directors for the year that commenced June 1, 2015.

    By order of the board,

Bryan A. Glinton

Secretary
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group
Margaritaville Caribbean is committed to 

developing our brands into the most widely 

recognized attractions in the Caribbean by 

constantly exceeding guest expectations and 

industry standards through innovation, efficiency 

and consistency of our product.

We aim to achieve this by attracting the best 

human resources, partner with innovative 

suppliers and share with community partners 

while enabling our shareholders a fair return.

focus

our
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Dear Shareholders:

On behalf of the board of directors of Margaritaville 

Caribbean Ltd, we wish to thank you for your ongoing 

support and partnership for our group. We have just 

completed our first full fiscal year as a public entity with the 

group experiencing continued growth overall. We remain 

upbeat, with respect to the many opportunities presented 

both regionally and beyond, within the hospitality industry. 

OVERVIEW

Margaritaville Caribbean Limited (MCL) is the parent 

company for a number of subsidiaries that own and 

operate attractions, restaurants, bars, nightclubs and retail 

outlets throughout the Caribbean. We currently operate 

nine (9) Jimmy Buffett Margaritaville locations across four 

(4) islands, the last being in St. Thomas, USVI, which 

commenced operations in August 2015, after the close of 

this fiscal year. This is a partnership created with Wyndham 

Vacation Ownership, the largest timeshare operators in 

the world. The St. Thomas property is operating under the 

flagship of Margaritaville Vacation Club. This concept is 

expected to continue and grow as a part of our portfolio. 

We have continued to focus our efforts and strategy on 

transportation hubs and high traffic locations replete with 

captive markets, by being in a position to offer a range of 

food, beverage and entertainment options. 

Since 2011, we have embarked on providing these 

services with additional international food and beverage 

franchises such as 

•QuiznosSubs
•AmericanDairyQueen(DQGrillandChill)
•AuntieAnne’sPretzels
•Cinnabon
•Moe’sSouthwestGrill
•Wendy’s
•Domino’sPizza
•Nathan’sFamousHotdogs

These brands, along with a number of our own proprietary 

brands, allow us to offer and fulfill a range of offerings to 

meet almost every type of experience required for high 

volume traffic projects which are intricately intertwined with 

different demographic requirements and demands. We 

also have a team of professionals that are able to adapt, 

train and execute any additional experiences required. 

MAIN BUSINESS MODEL

Our primary business model as a group, is to focus 

on the tourism hospitality industry. Our customers are 

primarily cruise and resort guests representing 95% of our 

revenuesources.WearegeographicallyalignedwithNorth
America, which represents over 70% of our customer 

chairman’s
statement
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base. Our primary revenue currency is in US dollars at 

95% of our intake. We therefore had little or no exposure 

to the 4.4% devaluation experienced by the Jamaican 

currency against the US dollar in this fiscal year.  Jamaica 

represents70%ofourgroup’scurrentrevenue.
 

OPERATIONAL RESULTS

Margaritaville Caribbean Limited experienced growth 

of 4.7% overall with revenue of $34.7 million. This is 

compared to the prior year of $33.1 million. EBITDA for 

this fiscal year was $3.6 million compared to last fiscal 

year of $3.5 million. The Sangster International Airport 

was the primary driver of the growth realised, while our 

Falmouth location performed below expectations. With 

efforts underway, we expect this location to continue 

to improve based on current trends. All other locations 

were either marginally up in performance or flat with the 

exception of Cayman. Cayman as a location continues 

to be challenging, as there is no cruise dock facility. This 

however, is expected to change in the medium term based 

on recent information. 

We were particularly pleased this year, to have been 

able to pay a dividend return of 8.4% which translated 

to $176,000 to the minority shareholders of one of our 

subsidiary companies, Margaritaville (Turks) Ltd, also listed 

on the Jamaica Stock Exchange (JSE). 

We wish to also highlight that the shareholders of 

Margaritaville Caribbean Limited (MCL) continue to show 

confidence in the group by injecting equity of $7 million in 

theformofashareholders’loan.Thiswaspartlyusedto
repay long term debt of $5.1 million this year.  

During the year, about $1 million was invested in fixed 

assets to cover fully depreciated assets and new initiatives. 

Financing cost was $1.8 million for fiscal 2015 compared 

to $1.9 million for the prior year. The cash position of 

the group improved by over $300,000 during this year. 

Debt service continues to utilize the largest portion of our 

cashflow. This is expected to contribute positively in the 

future as a result of our current expansion drive underway. 

Allkeyindicatorsofthecompany’sfinancialconditionhave
improved: current ratio has improved, cash balance has 

increased, payables balance is reduced, with receivables 

and inventories remaining flat. Loans are current and trade 

payables are within acceptable parameters. 

CHALLENGES AND OPPORTUNITIES

The Resort industry in the region is dominated by large 

chains of all-inclusive properties. This has had a significant 

impacttomanydestination’sdevelopment.Wecurrently
have the priviledge of enjoying strong relationships with 

most of the all-inclusive resorts. Our team is constantly 

designing new and attractive offerings for these resort 

guests, who have pre-paid for their food and beverage. 

Some of the recent efforts are anticipated to have a 

positive impact for fiscal 2016. 

The Cruise Industry is growing in the region. There have 

been a number of recent announcements with new ports 

and destinations coming online along with new cruise 

ships being on order, adding capacity to existing ports. 

Our group has enjoyed great relationships with all of the 

cruise industry for the last 20 years, which has allowed us 

considerable access, with strong onboard promotions and 

strategic alliances to this critical mass market. We have 

established brand Margaritaville as a tour hub for both 

cruise and resort guests, creating new sales opportunities.

CUTTING-EDGE TECHNOLOGY

It is critical that we are always innovative in our offerings, 

utilising the most efficient, cutting-edge and cost effective 

technology available in advancing the experience for our 

customers and ROI for our shareholders. We have invested 

a great deal in technology and systems to improve our 

training methods. These include;

- A new and cutting edge website to assist in driving 

sales, currently being rolled out.

- Cutting edge technology to enhance our existing 

membership systems with new loyalty and rewards 

programmes, to be rolled out in 2016. 

- Cutting edge accounting and management 

systems to improve our efficiency, controls and 

information flow in all departments within the entire 

organization, to be introduced in 2016.

With the right leadership and methods in place, we continue 

tostrivetoimproveourteammembers’deliveryofour
customers’“Wow”experience. This isa fundamental
delivery and a critical component for our group’s 
brand culture. 
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PLANS FOR FISCAL 2016 AND BEYOND

We pride ourselves on being leaders in our industry. Some 

of the highlights that will make a difference going forward 

are:

- A new entertainment programme being established 

in the port of Falmouth. The objective of this effort 

is to create appeal and enjoyment for customers 

from visiting cruise ships to want to disembark and 

experience the atmosphere and offerings from the 

port facilities. 

-All-inclusivePre-Packagedofferingswhichwillbe
sold onboard the ships. 

- New tour excursions to be introduced and
promoted on the ships through numerous joint-

venture partnerships. 

- The long awaited second restaurant, called 

Beached Whale Bar and Grill is expected to open 

its doors in January 2016 in the Grand Turk Cruise 

Centre.

- A new beverage programme is expected to be 

launched and executed in the 2016 fiscal year. This 

is anticipated to improve the average spend per 

customer. 

- A new International coffee concept is being 

sought to be established primarily at the Sangster 

International Airport. 

Over the next financial year, revenues are projected to 

increase by a further 8% over prior year.  Additionally, 

new destinations are being rolled out during the upcoming 

fiscal year, notably St. Thomas, USVI, and soon-to-be 

released locations are being developed. We remain very 

bullish on the many hospitality opportunities which present 

themselves for our brands globally. We anticipate that 

the next five years will see our group realising exciting 

and considerable growth. We anticipate that a number of 

strategic ventures and partnerships will come to fruition 

enhancing a number of opportunities.

Thank you all for your continued confidence and support 

of our group We commit to continue improving value for 

all our employees and shareholders.

Yours sincerely,

Ian Dear 

Chairman



7A N N U A L  R E P O R T  2 0 1 5



8 M A R G A R I TA V I L L E  C A R I B B E A N  L I M I T E D 

directors’
profile

Ian Dear is the Chief Executive Officer and Chairman 

of Margaritaville Caribbean Ltd., operators of themed 

restaurants, bars and attractions spread across various 

Caribbean islands.JimmyBuffet’sMargaritaville is the
flagship brand but there are a number of other international 

brands includingNathansHotDogs,Wendys,Quiznos
Subs,AuntieAnniesPretzelsandDQGrill&Chilltoname
a few.

In addition, there are a number of locally developed 

branded concepts included in the group, comprising of 

a fine dining restaurant, jazz clubs, night clubs etc.

Mr. Dear is the founder and owner of Jimmy Buffets 

Margaritaville Caribbean, which started some 20 years 

ago. The company grew from 2 locations and 1 island 

in 1995 to 9 locations and 4 islands in 2015. The group 

is currently overseeing expansion plans that will result in 

overall 900 plus employees with over 40 locations.

In addition to Ian’s involvement with Margaritaville
Caribbean, he has been involved in Real Estate 

developments and is responsible for some of the residential 

developments in western Jamaica.

HehasbeenrecognizedbytheGovernmentofJamaica
bybeingappointedaLayMagistratein1996.Heholds
Executive and Board positions in a number of private 

and public organizations, and was up to recently, also a 

membertheYoungPresidentsOrganization,whichisa
global organization of leaders across the world.

Ian Dear
C H A I R M A N  a n d  C H I E F  E X E C U T I V E  O F F I C E R  O F  M A R G A R I T A V I L L E  C A R I B B E A N  L T D .



CommissionLandSurveyor,CityPlanner,Entrepreneur,
Businessman. Winston Dear has dedicated his life to the 

developmentofMontegoBayandWesternJamaica.He
is married to Denise and together they have three Children 

and eight Grandchildren, all living in Montego Bay.

Since 1966 he has been an integral part of the 

life of Montego Bay and Jamaica. Particularly his
pioneering work in resort Development: Montego 

Freeport, Rose Hall Development, Montego South
Development, Ironshore and The Greater Montego Bay  

DevelopmentPlan.

HerrickDearwaspopularlyknownasaCityFatherof
MontegoBay.During themid1970’s theeconomyof
Montego Bay was at an all time low, when most hotels 

were closed and resort villas were abandoned, he was 

instrumental in developing a new economic model 

where the city would never completely be dependent 

on tourism exclusively again. The model consisted of 

three prongs – Tourism, Light Industry and Commerce. 

Today we have fulfilled all the aspirations of that 

model and are the leading destination in tourism, the 

leaders in the ICT industry, the major player in the 

hotel distribution firms and the center of commerce for  

Western Jamaica.

He was inst rumenta l  in  forming the Port
Authorities,”MontegoBayFreezone”andlobbiedforthe
establishment of the current Montego Freeport Cruise  

Ship terminal.

Inthe1980’shewasdeeplyinvolvedinthe807garment
industry and at the zenith of this industry employed over  

3,000 workers. Under his watch, the Government 

established the earth station within the zone which set 

the course for us to become the leading ICT centre  

of Jamaica. 

Hewasinstrumentalinforminganationalbodytorepresent
the private sector interests in cruise shipping. The body 

wasformedinMay2008andregisteredasthe“NATIONAL
CRUISECOUNCILOFJAMAICA”.

Heperceived the ideaof a toll highwaysystem that
would eventually connect Kingston to Montego Bay. 

This idea was shared with the then Prime Minister,
the Hon. PJ Patterson, out of which Highway 2000 
was built.

Winston Dear is a patriot and proud citizen of Jamaica 

and was awarded The Order of Distinction  on the 18th 

October 2010.

Herrick Winston Russell Dear OD, C.L.S, J.P.

D I R E C T O R 
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PeterMelhadoisthePresidentandCEOoftheICDGroup,
a Jamaican-based conglomerate with interests in real 

estate, construction, property management, general 

insurance and business process outsourcing.

Mr. Melhado began his career as a project engineer with 

theUK-basedconstructionfirm,Kier International.He
subsequently worked in the manufacturing sector with 

brewer and beverage producer Desnoes and Geddes, 

before entering the banking sector in 1993 with the 

Manufacturers Group. Mr. Melhado became the CEO 

oftheManufacturersGroupin1995,ledthecompany’s
acquisition of Sigma Investment Managers in 2001 and 

held that position until merging Manufacturers Sigma with 

PanCaribbeanin2004.

Mr. Melhado currently serves as Chairman of Sagicor 

BankJamaica,WestIndiesHomeContractors,Industrial
Chemical Company, CGM Gallagher Group, Kingston 

Container Terminal and American International School 

ofKingston.Hiscurrentdirectorships includeBritish
Caribbean Insurance Company, Red Stripe, Sagicor 

Investments Jamaica, Sagicor Group Jamaica Company, 

andHouseofIssaLtd.&Subsidiaries.

He is a former Vice President of the Private Sector
Organization of Jamaica.

Mr. Melhado attained a B.Sc. in Mechanical Engineering 

from McGill University (1985) and an MBA from Columbia 

University Graduate School of Business (1990), with a 

concentration in Finance.

Peter K. Melhado
D I R E C T O R
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John G Byles is a graduate of the Florida International 

University where he pursued a degree in Business 

Administration with focus in Finance and International 

Business. Since then, his career has lead him through 

several fields in the Corporate Finance in the banking 

and finance sector for over fifteen (15) years, working 

with Business Leaders in several growing and successful

companies across dynamic industries before joining the 

tourism field fifteen (15) years ago.

He joined the Chukka Caribbean Adventures family
fourteen (14) years ago, utilizing his previous years of 

experience to contribute with a dynamic team of fellow 

directors, to the extensive growth and development of 

the business. Today as Chief Executive Officer, he leads

the daily operations of the group across locations 

in Belize, Turks & Caicos Islands, Jamaica and the 
Dominican Republic.

John Byles has served on a number of boards to include 

theTourismEnhancementFund,NationalCruiseCouncil
of Jamaica, Association of Jamaica Attractions, Montego 

BayChamberofCommerceandCargoHandlers.

John is also a committed father of three (3) and an avid 

polo enthusiast in his down time

Roland is a Chartered Accountant with over twenty years 

experience in accounting and finance covering Retail, 

Manufacturing, and Telecom Logistics. 

  

Roland joined the group in August 2010 in the capacity of 

ChiefFinancialOfficer.Hewasappointedtotheboardof
associated company Express Catering Ltd. in the same 

year and serves as the Secretary as well. 

 

For the previous five years he was employed to Facey 

Commodity Company Ltd. with direct responsibility for 

the Finance functions of the Telecoms Division. During 

the period he led implementation of Financial Systems for 

thegroups’subsidiariesinGermany,TrinidadandTobago,
Honduras,PanamaandElSalvador.Rolandspent18
months in Trinidad and Tobago in the capacity of Financial 

Controller while performing his other corporate duties. 

PriortojoiningFaceyCommodity,Rolandspent5years
astheManagingDirectorforCustomPaintSolutions,a
distributorofPaintsandFinishingproductsforthebuilding
and automobile industries. 

 

Roland is a Fellow of the Association of Certified Chartered 

AccountantsofEnglandandWalesandholdsaBsc.(Hons)
in Accounting from the University of the West Indies.

John G. Byles

Roland Clarke

N O N - E X E C U T I V E  D I R E C T O R

D I R E C T O R  a n d  C H I E F  F I N A N C I A L  O F F I C E R
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IanhasbeenapartofMargaritavilleCaribbeansinceitsinceptionasaco-founder,CEOandChairman.Heleadsa
dynamic group of professionals with experiences covering various business sectors and food and beverage operations. 

Hecoordinatesthedaytodayactivitiesofall thefunctionalities inadditiontohisdirectactivities intheareasof
marketing, media relations, and strategic development.  Ian is well-known for his role as a businessman in real estate 

development and tourism in Jamaica.  

Healsobringsover20yearsofexperienceinprojectmanagementandsiteselection;akeyfactorinthesuccessof
the existing Margaritaville Caribbean locations.

Ian Dear 
C H I E F  E X E C U T I V E  O F F I C E R

RolandjoinedthegroupinAugust2010inthecapacityofChiefFinancialOfficer.Heleadsadynamicteamofprofessionals
covering Treasury, Accounting, Information Technology, Risk Management, Management Accounting and Cost Control.  

Hehasover20yearsofexperiencecoveringawiderangeofbusinesssectors includingRetailandDistribution,
Manufacturing and Telecom Logistics. These experiences were gained primarily in Jamaica but include short stints in 

TrinidadandTobago,Germany,Honduras,ElSalvadorandPanama.

Priortojoiningthegroup,RolandperformedsimilarfunctionatFaceyCommodityandICDGroup.Healsoranapaint
distribution business that was based in Kingston. Roland is a Fellow of the Association of Certified Chartered Accountants 

ofEnglandandWalesandholdsaBsc.(Hons)inAccountingfromtheUniversityoftheWestIndies.

Roland Clarke
C H I E F  F I N A N C I A L  O F F I C E R



Hiswealthofexperiencespansover27years,mostof
whichwerespentwithApplebee’sNeighborhoodBar&
Grill.Here,heoperatedinmanydifferentcapacitieswhich
includeDirectorofRecruiting,DirectorofH.R.andRegional
Director of Operations.

Mark’s“coaching”approachtomanagementhasensured
superb levels of productivity in all of our current brands 

by providing an environment which fosters teamwork and 

open communication. Under his guidance, team members 

areeagertoperformtotheirhighestabilities;“Oneteam,
nolimits.”

Mark ensures that all of our brands exceed the suggested 

policies and procedures, which alleviates complacency and 

maintainsthelifebloodoftheorganization.Herecognizes
futuretalentandleaderswhoareattunedtothecompany’s
vision and core values, which is a key aspect to the success 

of our organization. 

Pathaswellover35years in the restaurant industry
withmajorconcepts likeApplebee’s,LongHornSteak
House,Bennigan’s,wherehehasheldpositionssuch
VicePresidentofOperations,OperationsLeader,Regional
Director of Operations and Area Manager. 

PatwasinstrumentalintheintroductionofaSpanishbased
Italian concept to the US developing four locations within 

tenmonths.Hewasclosely involvedwitheveryaspect
from site selection, design layout to the opening.

Pat’s leadership styleover the yearshashelp foster
and develop many individuals who today hold positions 

from General Manager to Regional Directors. He
always succeeded through his ability to build and lead  

strong teams.

Bryan joined Margaritaville Caribbean in 2014.  The role is 

responsible for driving sales volumes for multiple properties 

by strategically aligning the company with surrounding 

resorts, cruise ships, tour operators and local businesses.  

Previously,BryanwastheFieldMarketingAdministrator
for GEICO Insurance where he was responsible for 

sponsorships, event activations, marketing strategies 

and tactical executions with an emphasis on consumer 

experience and brand management. 

Additionally, he directed the relationship between GEICO 

and third-party vendors, contractors, and agencies of 

record to include creative oversight, marketing spend, 

on-site quality reviews and directional delegation.  During 

his time with the Berkshire Hathaway company, he
saw GEICO grow from under 4 million to more than 13  

million policyholders.  

Bryan has a BA in Marketing from California State University 

in San Marcos California.

Teri is an accomplished, hospitality professional specializing 

inHR,TrainingandInternationalOperationswithover25
years of experience. 

She has diverse experience specializing in restaurants and 

food service hospitality industries, she has experience 

in all aspects of operation and the creation, design and 

implementationofHRsystemsandTrainingprograms.She
has vast experience working in the international market 

and has worked in numerous countries including Turkey, 

UAE,Egypt,KuwaitandQatar.

Terihasdesigned,writtenandimplementedHRSystems,
TrainingProgramsandOperationalProgramsformany
well known brands, including El Tortio, Acapulco, 

Carino’s,Carluccio’saswellasPortoSonknaandPorto 
MarinaHotels.

Mark Sutherland 

Patrick Mullet

Bryan Knipp 

Terry Ann Hathaway

D I R E C T O R  o f  O P E R A T I O N S 

D I R E C T O R  O F  N E W 

D E V E L O P M E N T  a n d 

B R A N D  M A N A G E M E N T

D I R E C T O R  o f  S A L E S  a n d  M A R K E T I N G

D I R E C T O R  o f  H U M A N 

R E S O U R C E S  a n d  T R A I N I N G
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* Connected to Quantum Investment Holdings Ltd.

Direct     Connected     Total     Percentage

       25,000 50%

       — 0.0%

       — 0.0%

       — 0.0%

       — 0.0%

       25,000     50%

Names

Ian B. Dear*     —        25,000

HerrickWinstonDear  — —

RolandP.Clarke  — —

      —            25,000

PeterK.Melhado  — —

John G. Byles    —        —

shareholdings of directors
AS AT MAY 31, 2015

top 10 shareholdings
AS AT MAY 31, 2015(Ordinary Shares)

Volume Percentage

25,000 50.0%

50,000 100.0%

25,000 50.0%

Names

MvilleInvestmentLimited(Nassau)

QuantumInvestmentsHoldingsLtd.(Nassau)

Total Ordinary Share in issue - 50,000

Total Number of Share Holders - 2
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Total 9% Preference Share in issue -  60,809,955

Total Number of Preference Share Holders - 13

Volume Percentage

20,000,000 32.9%

  9,841,629 16.2%

  4,000,000 6.6%

  1,000,000 1.6%

  1,000,000 1.6%

 60,059,955            98.8%

15,000,000 24.7%

  4,250,000 7.0%

  1,968,326 3.2%

  1,000,000 1.6%

  2,000,000 3.3%

Names

GraceKennedyLimitedPensionScheme

JCSD Trustee Services Ltd. - Sigma Solution

NCBInsuranceCo.Ltd.A/CWT161

NCBInsuranceCo.Ltd.A/CWT109

NCBInsuranceCo.Ltd.A/CWT064

NCBInsuranceCo.Ltd.A/CWT185

ATLGroupPensionFundTrusteesNomineeLimited

NCBInsuranceCo.Ltd.A/CWT157

Maurice Clarke

NCBInsuranceCo.Ltd.A/CWT184

top 10
shareholdings

AS AT MAY 31, 2015

(9% Fixed rate Cummulative 
Redeemable Preference Shares)
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corporate 
governance
The management of Margaritaville 

Caribbean Limited is responsible 

for the fairness and accuracy of the 

consolidated financial statements. 

The financial statements and 

the accompanying notes were 

prepared in accordance with the 

rules of the International Financial 

Reporting Standards and include 

such estimates as management 

deemed necessary to give a true 

and accurate view of the financial 

affairs of the group. 

Management has established a system of internal 

controls over financial reporting that provides 

reasonable assurance that assets are adequately 

safeguarded and transactions are recorded 

accurately, in all material respects. We have recently 

appointedaVicePresident for InternalControls
and Systems to bolster the effectiveness of our 

control function. Our internal controls provide for 

appropriate segregation of duties and responsibilities 

and there are documented policies regarding 

utilization of our assets and proper financial 

reporting. We also maintain a strong audit program 

that independently evaluates the adequacy of the 

design and effectiveness of these internal controls.

The Board of Directors provides oversight guidance 

to the management of the group in fulfilling their 

financial reporting duties and is assisted in their 

oversight responsibilities by the Audit Committee of 

the Board. Currently the Board of Directors meets 

on a quarterly basis and is prepared to revise the 

frequency should the need arise. The accompanying 

Management Discussion and Analysis were prepared 

under the direction and guidance of the Board of 

Directors.  

REPORT OF MANAGEMENTS RESPONSIBILITY AND INTERNAL CONTROLS



THE AUDIT COMMITTEE OF THE BOARD OF DIRECTORS

The Audit Committee of the Board of Directors was 

established to assist the Board of Directors in their 

oversight responsibility. The committee is comprised 

of four members, three of whom are non-executive 

directors. The Audit Committee has complete access 

to the financial records of the group and has direct 

accesstotheVicePresidentofInternalControlsand
Systems and our External Auditors.

The Audit Committee meets on a quarterly basis to 

carry out their roles and responsibilities, inclusive 

of the following;

• Monitor the financial performance 

of the group against objectives.

• Ensure that the group is compliant 

with statutory and regulatory 

reporting requirements.

• Ensure that the group is compliant 

with covenants relating to banking 

and other creditor requirements.

• Monitor and review the effectiveness 

of the internal audit function.

• Consider, approve and recommend 

totheboardthegroup’sannual
operating and capital budgets.

• Review internal and external audit reports 

• Assess operational risks and make 

recommendations to the board for decision.

The Audit Committee will always be a mix of non-

executive and executive directors but will at all times 

be comprised of more non-executive directors and 

be chaired by one of them. The members of the 

committee for the year just ended were;

PeterMalhado (Non-executivedirector)
 Chairman

JohnByles (Non-executivedirector)
HerrickDear (Non-executivedirector)
Roland Clarke (Executive director)

During the fourth quarter Board of Directors meeting, 

the Chairmanship for the Audit Committee was 

handedovertoNon-executiveDirector,JohnByles.
Hewillleadthecommitteeforthenewfinancialyear.
PeterwillremainamemberoftheAuditCommittee;
the board thanked him for his services.

Ian Dear

Chairman

HerrickDear
Director
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management
discussion

& analysis
The discussion and analysis for 

Margaritaville Caribbean Ltd (the 

group and company) that follows 

should be read in conjunction with 

the audited consolidated financial 

statements and related consolidated 

financial statement notes found 

elsewhere in this report. The company 

reports on a 12 month basis from 

June 1 to May 31. Financial data are 

reported in US$. The discussions 

are on the results for the year ended 

May 31, 2015 and the comparative 

year ended May 31, 2014. 

OVERVIEW OF OPERATIONS

Margaritaville Caribbean Ltd. is the parent company for a 

number of subsidiaries that own and operate restaurant, 

bar and night club facilities throughout the Caribbean. The 

group is the owner and franchise operator of the Jimmy 

Buffet’sMargaritavilleRestaurant,BarandRetailShops
across the Caribbean. Currently there are 8 locations 

across three islands; Jamaica with 6, Cayman Islands with 

1 and Turks and Caicos Islands with 1. The 9th location 

in St Thomas Virgin Islands was opened to the public in 

August 2015; subsequent to the close of the financial 

year. This project is a partnership with Wyndham Vacation 

Ownership - the largest time share operator in the world. 

Thegroup’sgrowthstrategy is focusedonproviding
all entertainment, food and beverage offerings in major 

transportation hubs with captive markets. Since 2011 

and in line with that strategy, the group now operates the 

following additional international franchises;

QUIZNO’S  a franchised fast-food restaurant brand based 

in Denver, Colorado, which specializes in offering toasted 

submarine sandwiches and has 1500 domestic and 600 

international locations. There are currently 2 operating 

locations, one in the Sangster International Airport and 

theotherintheFalmouthCruisePort.
AMERICAN DAIRY QUEEN CORPORATION was 

OF FINANCIAL CONDITION AND RESULTS OF OPERATIONS



incorporated in 1962 and is based out of Minneapolis, 

Minnesota.  It franchises restaurants that specialize in 

frozen treats, burgers, hot dogs, chicken and salads 

in the United States and abroad. There are over 5,700 

locations inNorthAmerica.Thecompany isownedby
WarrenBuffett’sBerkshireHathaway,oneof themost
successful investment groups in the world for the last 25 

years. There are currently 2 operating locations with 3 

stores combined; 2 in the Sangster International Airport 

and1attheFalmouthCruisePort.

FOCUS BRANDS (Auntie Anne’s, Cinnabon and Moe’s) 

- Auntie Anne’s is theworld’s largesthand-rolledsoft
pretzel franchise known for mixing, twisting, and baking 

pretzels to golden brown perfection in full view of 

customers. There are 3 stores combined; 2 in the Sangster 

InternationalAirportand1attheFalmouthCruisePort.
- Cinnabon is a chain of American baked goods stores 

andkiosksthatspecialize inproducingthecompany’s
signature large cinnamon roll in addition to a variety of 

coffee drinks. We currently have 1 location in the Sangster 

International Airport.

- Moe’s Southwest Grill is a fast-casual restaurant 

serving Southwestern items such as burritos, tacos, 

nachos and quesadillas, with many menu items having 

names that are inspired by popular movies and television 

shows. We currently have 1 location at the Sangster  

International Airport.

WENDY’S CORPORATION is a fast food restaurant 

with6,150locationsinNorthAmericaandinternationally
that offer specialized hamburger sandwiches, chicken 

breast sandwiches, salads, chili and a signature frosty 

shake. We currently operate 1 location in the Sangster  

International Airport.

DOMINO’S PIZZArunstheworld’s#2pizzachainwith
more than 10,300 delivery locations in about 70 countries. 

Domino’smenuofferingsincludeseveraldifferentstylesof
pizza with a wide array of topping options, as well as bread 

sticks, cheese bread, and chicken wings. We currently 

operate 1 location in the Sangster International Airport.

NATHAN’S HOT DOGS are famous for their signature 

beef hot dogs and crinkle cut fries and are marketed 

and sold in over 40,000 locations worldwide, including 

over 30,000 retail locations and over 10,000 food service 

outlets. There are currently 2 operating locations, one in 

the Sangster International Airport and the other in the 

FalmouthCruisePort.

With these many popular food options at our disposal 

we are strategically aligned for success in cruise ports, 

airports and tourist destinations throughout the Caribbean 

and Central America.

OPERATING ENVIRONMENT 

Seasonality

MargaritavilleCaribbean’sbusinessmodel is tourism
based; revenues are mainly from cruise passengers or 

stop-over visitors. Our sales volumes fluctuate seasonally 

andinlinewiththeweatherconditionsinNorthAmerica,
where more than 70% percent of our patrons originate. 

Typically, our average sales per Restaurant are highest in 

the winter and spring, followed by the summer, and lowest 

in the fall.Holidays,changes in theeconomy,severe
weather and similar conditions impact sales volumes. 

Because of the seasonality of our business, results for 

any quarter are not necessarily indicative of the results 

that may be achieved for the fiscal year.

Currency Risks and Taxation

Thegroup’soperationsareexposedtominimalforeign
exchange fluctuation risks. The Jamaican economy, 

wheremorethan70%ofthegroup’srevenuewasrealized
for fiscal 2015, experienced a 4.4% depreciation of its 

currency against the US$ and similar depreciation against 

othermajorcurrenciesduringthefiscalyear.Pricesof
locally purchased goods and services were increased 

during the year but the group was protected because more 

than 95% of the revenues are in US$. The currency of the 

Cayman Islands has a fixed exchange rate to the US$ and 

the US$ is the currency of the Turks and Caicos Islands.  

The group has a mixed tax structure; the operations are 

spread over three different territories with different tax 

regimes. Jamaica accounts for more than 70% of total 

revenues with the balance spread between the Cayman 

Islands and the Turks and Caicos Islands. Jamaica has a 

corporation tax rate currently of 25% while the Turks and 

Caicos Islands and the Cayman Islands have corporation 

tax rates of zero.

Competition

The tourism product across the Caribbean is similar 

between territories; it is mainly either stop-over visitors 

or cruise passengers. The stopover sector is becoming 

homogenized with large chains of all-inclusive type 

properties and a shrinking pool of European plan type 

hotels. Margaritaville benefitted greatly from the European 

plan type hotels over the years as there were more dining 

opportunities. The all-inclusive hotel concept poses a new 

challenge as all food and beverage options are prepaid. 

The group is actively designing products to suite the all-
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inclusive plans, we will see the effects of these over the 

next 24 months. 

In addition to the change in the hotel plans, additional 

tours have been added to the offerings for both the 

cruise passengers and stop-over visitors to partake of. 

Margaritaville is now positioning itself to be the hub of 

all these various tours and is working closely with the 

cruise lines to achieve this end. The group has developed 

excellent working relationships with all the cruise lines 

visiting the Caribbean over the years and expects to 

leverage those relationships in designing products.

CRITICAL SUCCESS FACTORS

Critical to the group’s success are;

- A constant focus on our offerings

- Cutting edge technology for efficient delivery of  

  products and services

- Trained and motivated staff

- Effective contact with all stakeholders including   

  hotels, cruise lines, tour operators and local  

  transportation providers.

- Cutting edge technology and a constant renewal 

  of sound and lighting equipment for the nightclub  

  aspect of our business.

Excellent food and beverage is at the core of our business 

model; new and exciting menu options for both food and 

beverage are central to our business. The new menu that 

was developed in 2014 with partial roll-outs was completed 

during the year. The results have been positive based on 

surveys and improvements in the cost of delivering these 

new menu items.

Revenue growth for 2015 was 4.7% combined. The 

Falmouth location continues to perform below expectations. 

Overall revenues will be significantly impacted once this 

location gets up to plan. A number of new initiatives were 

conceptualized during the year and are at varying stages 

of implementation. The list includes;

- Revamping of the entertainment program at the  

  Falmouth location to create more participatory 

  type Caribbean experiences. This was introduced  

  in the last quarter and is being fine tuned.

- Onboard pre-selling of party events at select  

  cruise locations. This initiative will commence in  

  the second quarter of 2016. 

-Partneringwithothertouroperatorstopre-sell
  excursions and beach break activities at select 

  locations. This will commence in second quarter 

  of 2016.

-NewrestaurantwithintheGrandTurkproperty.
  This is scheduled to commence operations during   

  the first quarter of calendar 2016. 

- A new beverage program aimed at capturing the 

  imagination of our guests was finalized in 2015 

  and will be rolled out during fiscal 2016. 

- The group has also strengthened the marketing 

  and sales functions with the commissioning of a 

  new website development project that is 

  expected to maximize exposure  of our existing 

  facilities and offerings to the marketplace. This 

  project is scheduled for roll out at the start of the 

  2016 high season.

FISCAL 2015 FINANCIAL HIGHLIGHTS

Revenue for the year was $ 34.7 

million. This represented a 4.7% 

increase over prior year revenues 

of $ 33.1 million. 

EBITDA for fiscal 2015 was $ 3.6 million compared to 

normalized prior year EBITDA of $ 3.5 million. Actual 

EBITDA for fiscal 2014 was $ 5.1 million but there was a 

onetime gain of $ 1.6 million relating to the sale of shares 

inasubsidiary.ThisproducedEarningsperShare(EPS)
for the current year of $ 6.73 compared with normalized 

2014EPSof$9.12.

Dividend payments to minority shareholders totaled $ 176 

thousand during the year. A subsidiary company that is 

traded on the Jamaica Stock Exchange paid a dividend 

during the year. 

Long term loans were reduced by $ 5.1 million during 

the year. This was in part supported by a $ 7 million 

injection of equity by the shareholders in the form of a  

shareholders loan. 

Fixed assets purchased during the year was just below $ 1 

million and included new initiatives as well as replacement 

of fully depreciated assets. 

RESULTS OF OPERATIONS FOR FISCAL 2015 & 2014

Below is a summary of the operating matrix in relation to 

revenues for the current and prior year. The information 

was prepared from the statement of profit or loss and other 

comprehensive income found elsewhere in this report.



A N N U A L  R E P O R T  2 0 1 5 23

Margaritaville Caribbean Ltd. - Group Operating Ratios
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-64.5%
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-27%
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-0.5%

-5.3%

    –

-5.3%

73%

100%

0.5%

-62%

 Names 2015 
AUDITED

2014 
AUDITED

2014 
(AMENDED **)

 Revenue

 Gross Profit

 Amortisation of Licences and Franchises

GainonSaleofSharesfromSubsidiary’sIPO

 Other Operating Expenses

(Loss)/GainonSaleofFixedAssets

 Cost of Sales

 Other Income

PromotionalExpenses

 Profit Before Tax

 Finance Costs

 Finance Income

ForeignExchangeGains/(Losses)

**2014 Ammended is the Audited report with adjustment for the one-time gain of
  $ 1.6 million relating to the sales of shares in subsidiary’s IPO 

 Administrative Expenses

 EBITDA

 Depreciation
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REVENUES

Revenues for the year achieved $ 

34.7 million, an increase of $ 1.5 

million or 4.7% over the prior year. 

This was driven mainly by Express 

Catering, the Sangster International 

Airport location. The Ocho Rios 

and Negril locations had marginal 

increase while Turks and Caicos and 

Montego Bay locations were flat.

The Falmouth location is taking a 

longer time to mature but we continue 

to work on strategies. The trend 

is encouraging as there has been 

year over year increase in revenue.

The Cayman location continues to 

be a challenge. The major issue at 

this location is the low conversion 

rate of cruise passengers to actual 

customers due to the absence of 

adequate docking facilities.

The government has been discussing a solution to this 

problem for well over 10 years since we set up the location. 

Changes in management were effected during the year in 

order to improve operations. 

The group undertook and completed a number of  

additional revenue increasing initiatives in fiscal 2015; 

•Continued rationalisationofBarsandservice
points across the group so additional patrons can 

be served more efficiently.

•Completedrationalizationoftheworkflowinthe
kitchen along with upgraded equipment both in the 

kitchen and bars to improve speed of processing. 

•OpeningofGrabNGooutletscarryingdifferentiated
items from the Restaurant and items of an impulse 

nature such as Ice Cream, Yogurt, Sandwiches, 

Sodas, Juices, Chips, Gums, Confectionaries and 

Water that is aimed at attracting passengers who 

may not wish to dine at the restaurants.

•CompletedthebuildingofabridgeattheOcho
Rios property to assist cruise passengers in easily 

accessing our destination.

COST OF SALES AND EXPENSES

Cost of sales returned a 27% ratio to revenue for current 

year compared to 25.7% for prior year. The group imports 

morethan50%of itsfoodinputsfromNorthAmerica.
When reviewed against the general increases in the price of 

foodinputstotherestaurantindustryintheNorthAmerican
market, the result was satisfactory. The 2014 annual report 

projected the increase in costs. It was important for the 

group to minimize the increase and this was achieved 

mainly through an initiative that commenced in 2013 that 

was aimed at reducing the number of ingredients used 

in our kitchens so better opportunities could be made of 

bulk buying.

Other operating expenses up to the EBITDA line accounted 

for 64.6% of revenues for fiscal 2015 compared to 66% in 

2014. The increased yield from operating expenses was 

driven by growth in same location revenues year over 

year. There were no new locations added during the year. 

Combined Cost of Sales and operating expenses were 

91.5% of revenues compared to 91.71% for the prior year, 

a marginal improvement. Other contributing factors to the 

maintenance of costs were as follows;

• Improved yields from the rationalization of
ingredients associated with the new menu that was 

developed in the prior year. The menu roll out was 

completed during the fiscal year. 

•Continuedimprovementinsupplierrelationships
and consolidation of purchasing to leverage 

improved pricing, better scheduling of shipments 

and consistency of ingredients.

•Betteryieldsfromfixedcostsincludingexpenditure
associated with the corporate office. The 

rationalizing of warehousing and storage at the new 

warehouse and corporate office facilities resulted in 

more consistency in product quality and improved  

storage cost. Overall electricity consumption for 

storage was improved during the year.

We continue to review best practices in order to reduce the 

high variable component of the existing cost structure. This 

current cost structure is typical of the general restaurant 

industry , the only way to improved profitability is ensuring 
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that fixed and semi-fixed costs are stable and variable 

costs are kept at a growth rate lower than the growth in 

revenues.

Financing cost was $ 1.8 million for fiscal 2015 compared 

with $ 1.9 million in the prior year. The trend is consistent 

with the paying down of debt. Depreciation and 

amortization costs increases are a direct result of the 

increased investment activities. 

INVESTMENT AND FINANCING INITIATIVES

Just below $ 1 million was spent on plant and equipment 

during the year. The expenditure includes replacement 

of existing fixtures and equipment and completion of a 

number of initiatives that commenced in the prior year. 

Prioryearinitiativesincludethefollowing;
- Completion of the Ocho Rios Bridge and 

   embellishing of the recently acquired beach 

   facilities.

-CompletedrolloutofthePointofSalesacross
   the group.

- Completed rollout of the new menu.

- Completed rationalization of the kitchen 

   operations inclusive of new equipment to  

   improve work flow in the kitchens.

$5.1 million of long term debt was paid down during the 

year. Shareholders injection of cash was responsible for $ 

4 million of the pay down. The group also paid a dividend 

of $ 176 thousand to minority shareholders in a subsidiary 

company during the year.

FINANCIAL CONDITION

The cash position of the group improved by just over $ 

300 thousand during the year. Debt servicing continues 

to utilize the largest portion of free cash flows but this is 

expectedgiventhegroup’sexpansiondrive.Expenditure
into new projects including the Margaritaville St Thomas 

collaboration with Wyndham Vacations utilized some of 

the free cash flows as well. 

Current ratio has improved; Cash balance increased, 

PayablebalanceisdownandReceivablesandInventory
have remained flat. Loans are up to date and trade 

payables are within acceptable trading limits. 

FUTURE OUTLOOK

Revenues for fiscal 2016 are expected to increase by 

8% over prior year for same location businesses. One 

new location has been added to the group for 2016 thus 

far; Margaritaville St Thomas commenced operations in  

August 2015 on a phased basis. The location is a time share 

vacation hotel and will be opened in stages commencing 

August 2015 to August 2017. Approximately 25% of the 

property was opened in this first phase. Margaritaville 

Caribbean provides the food and beverage offerings for 

this location. The Turks and Caicos location will also be 

adding a new restaurant slated to commence in January 

of 2016.

The Sangster International Airport location is still without 

an international coffee concept. We have had repeated 

consultation with potential franchisors only to be told 

subsequently that Jamaica is not priority for their 

development plans. We continue to source an international 

coffee concept for that location. 

Operating Costs are expected to continue the trend 

of 2015 with improvements in the efficiency of those 

expenditures. Total costs are expected to increase but at 

a slower rate than the growth in revenues. Costs of Sales 

are expected to maintain their existing ratio to revenues 

for 2016, there are no further major price increases being 

projected for 2016.  

EBITDA ratio to revenues was 10.4% for 2015; we project 

to return a minimum of the same ratio for 2016. In addition, 

lower finance cost due to the lower debt burden for 2016 

will also result in overall increased profitability.
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Karen A. Lewis 

Independent auditors’ report 

To the Members of 

Margaritaville Caribbean Limited 

Report on the Consolidated Financial Statements  
 

We have audited the accompanying consolidated financial statements of Margaritaville Caribbean 

Limited and its subsidiaries, which comprise the consolidated statement of financial position as at 

May 31, 2015, the consolidated statement of profit or loss and other comprehensive income, 

consolidated statement of changes in equity, consolidated statement of cash flows for the year then 

ended, and the statement of financial position of Margaritaville Caribbean Limited at May 31, 2015 

and a summary of significant accounting policies and other explanatory information. 

Management’s Responsibility for the consolidated Financial Statements 
Management is responsible for the preparation and fair presentation of these financial statements 

in accordance with International Financial Reporting Standards, and for such internal control as 

management determines is necessary to enable the preparation of financial statements that are free 

from material misstatement, whether due to fraud or error. 

Auditors’ Responsibility 
Our responsibility is to express an opinion on these consolidated financial statements based on our 

audit. We conducted our audit in accordance with International Standards on Auditing. Those 

standards require that we comply with ethical requirements and plan and perform the audit to 

obtain reasonable assurance about whether the financial statements are free from material 

misstatement. 

An audit involves performing procedures to obtain audit evidence about the amounts and 

disclosures in the financial statements. The procedures selected depend on the auditors’ judgment, 

including the assessment of the risks of material misstatement of the financial statements, whether 

due to fraud or error.  In making those risk assessments, the auditor considers internal control 

relevant to the entity’s preparation and fair presentation of the financial statements in order to 

design audit procedures that are appropriate in the circumstances, but not for the purpose of 

expressing an opinion on the effectiveness of the entity’s internal control.  An audit also includes 

evaluating the appropriateness of accounting policies used and the reasonableness of accounting 
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Chartered Accountants 

Member of Grant Thornton International Ltd 

 

 Independent auditors’ report (cont’d) 

 
 
To the Members of 
Margaritaville Caribbean Limited 

 
 
Auditors’ Responsibility (Cont’d) 
estimates made by management, as well as evaluating the overall presentation of the financial 

statements. 

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis 

for our audit opinion. 

Opinion 
In our opinion, the consolidated financial statements give a true and fair view of the financial 
position of the Group and the company as at May 31, 2015, and of the Group and company’s 
financial performance, and its cash flows for the year then ended in accordance with International 
Financial Reporting Standards. 

 
 

Montego Bay, Jamaica 

 August 12, 2015                                             Chartered Accountants 
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                               Financial Statements - 2015 3 
 

 May 31
 Note         2015            2014    
      US$     US$ 
    

Assets    
Non-current assets    
Property and equipment (5) 22,108,340 23,004,530 
Development costs (6) 900,653 421,686 
Licences and franchises (7) 1,615,918 1,723,476 
Deferred tax asset    (8) 1,237,126 585,701 
Goodwill arising on consolidation  246,547        246,547 

  26,108,584 25,981,940 
    

Current assets    
Trade  and other receivables (9)     3,661,403 3,449,136 
Prepayments  89,917 63,205 
Inventories         (10)  4,807,919 4,841,285 
Owing by related companies (11) 2,017,202 1,259,292 
Certificates of deposit (12) 388,488 451,955 
Cash and bank  balance    (12) 416,011 204,059 

    11,380,940 10,268,932 
Total assets                    37,489,524 36,250,872 

    
Equity       
Capital and reserves  
attributable to the company’s owners    
Share capital  (13) 50,000 50,000 
Capital reserve  (14) 32,616 32,616 
Retained earnings  7,444,513 7,108,039 

  7,527,129 7,190,655 
Non-controlling interests                        773,325                     762,118       
Total equity            8,300,454           7,952,773 
       
Liabilities    
Non-current liabilities    
Preference shares          (15)          3,040,498           3,040,498 
Directors’ loans          (16)          7,449,638              538,973 
Shareholders loans          (16)             763,032                    763,032       
Long term loans          (17)          6,395,065         11,488,889 
Lease obligation          (18)             753,905           1,080,727 
         18,402,138         16,912,119 
    
Current liabilities    
Short-term loans                         (17)          2,700,000           2,700,000 
Current portion of long-term loans          (17)             594,029              594,029 
Current portion of lease obligation          (18)             421,781              514,715 
Trade and other payables          (19)          6,729,996           7,201,746 
Bank overdraft          (20)             193,448              368,890 
Income tax payable              147,678                  6,600 
         10,786,932         11,385,980 
Total liabilities         29,189,070         28,298,099 

Total equity and liabilities         37,489,524         36,250,872 
 

The notes on the accompanying pages form an integral part of these financial statements. 
 

Approved for issue by the Board of Directors on August 12, 2015 and signed on its behalf by: 
 
 

______________________) Director                _________________________) Director 
          Ian Dear                                                                Herrick Dear 
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 Note            2015            2014 
             US$             US$  
    
Revenue  34,698,418 33,135,037 
    
Cost of sales  (9,351,996) (8,506,521) 
    
Gross profit  25,346,422 24,628,516 
    
Other income  672,416 698,898 
    
Gain on sale of shares from subsidiary’s  IPO  -       1,589,582 
(Loss)/gain on sale of fixed assets  (4,026) 45,086 
    
Administrative expenses          (21) (21,507,073) (20,831,632) 
Promotional expenses  (719,609) (778,539) 
Depreciation  (1,824,697) (1,715,043) 
Amortisation of licences and franchises  (107,558) (115,679) 
Other operating expenses  (169,509) (270,400) 
          
Operating profit  1,686,366 3,250,789 
    
Finance costs          (22) (1,821,834) (1,921,697) 
Finance income          (22) 1,186 17,419 
Foreign exchange gains   173,938 333,470 
                
Profit before tax            39,656 1,679,981 
    
Income tax  expense     (23) 483,724 486,043 
    
Profit for the year  523,380 2,166,024 
    
Attributable to:    
Owners of Margaritaville Caribbean Limited  336,474 2,045,552 
Non-controlling interest  186,906 120,472 
            523,380         2,166,024  
    
Earnings per share          (24)                 6.73               40.91  
    
    
 
The notes on the accompanying pages form an integral part of these financial statements. 
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Statement of Cash Flows
for the year ended May 31, 2015
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 2015   2014   
              US$              US$ 
   

Cash flows from operating activities:   
Profit before tax 39,656 1,679,981 

   
Adjustments for:   
Depreciation 1,824,696 1,715,043 
Amortisation (107,558) 115,679 
Licences and franchises -               (636,926) 
Development cost (478,967) (331,205) 
Interest income (1,186) (17,419) 
Interest expense 1,821,832 1,921,697 
Loss/(gain) on sale of fixed assets 4,026 (45,086) 
Foreign exchange translation adjustment 39,200 -               

      3,141,699 4,401,764 
   

Increase in trade and other receivables (212,267) (197,030) 
(Increase)/decrease in prepayments   (26,712) 55,712 
Increase in owing by related companies (758,055) (45,428) 
Decrease/(increase) in inventories 33,366 (1,137,135) 
(Decrease)/increase in trade and other payables (471,750) 272,787 

   
Cash generated from operations 1,706,281 3,350,670 
Interest paid (1,821,832) (1,921,697) 
Income tax paid (26,264) (37,713) 
Net cash (used in)/provided by operating activities (141,815) 1,391,260 

   
Cash flows from investing activities   
Purchase of fixed assets (940,755) (4,942,465) 
Interest income 1,186 17,419 
Proceeds from sale of fixed assets 8,225 45,086 
Net cash used in investing activities (931,344) (4,879,960) 

   
Cash flows from financing activities   
Proceeds from long-term loan 3,232,699 -              
Lease obligation (419,756)             1,595,442 
Repayment  from long-term loan (8,326,522) (1,852,734) 
Issue of preference shares -               3,040,498 
Issue of shares to minority holders -              366,761 
Increase in Directors’ loan 6,910,665             -              
Net cash provided by financing activities 1,397,086 3,149,967 

   
Increase/(decrease) in cash and cash equivalents    323,927 (338,733) 
Cash and cash equivalents at beginning of year 287,124 625,857 

Cash and cash equivalents at end of year (Note 12)           611,051 287,124 
 
 
The notes on the accompanying pages form an integral part of these financial statements. 
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1.    Identification  
 

Margaritaville Caribbean Limited (the company) was registered on February 15, 2005 under 
the Bahamas IBC Act of 2000.  The company is jointly owned by Quantum Investments 
Holdings Limited and Mville Investments Limited. The company along with its subsidiaries 
Margaritaville St. Lucia, Inc., Portside Restaurant Group Inc. and Restaurants of the 
Caribbean Inc. have controlling interests in various subsidiaries as follows: 

 Percentage          Principal  
 Ownership             Activities 
   

RM Restaurant Ltd   100%  Operation of a bar and restaurant 
Margaritaville Turks Ltd       68.66%  Operation of a bar and restaurant 
Margaritaville Ocho Rios Limite     99.7%  Operation of a bar and restaurant 
Margaritaville Limited       99.99%  Operation of a  bar and restaurant 
Margaritaville St. Maarten Ltd.    100%  (Not operating) 
Express Catering Limited   75%  Operation of a various bars and restaurants 
Falmouth Entertainment       
  Brands Limited    100%  Operation of a various bars and restaurants 
Margaritaville St. Lucia, Inc.     100%  Investment in subsidiaries 
Portside Restaurant Group Inc.          100%  Investment in subsidiaries 

Restaurants of the Caribbean Inc.     100% 
 Operation of airport fast foods and restaurant  
   franchises  

Restaurant Supplies International    
   Inc                                        100%   Investment in subsidiaries 

 
The sports bar and restaurants are operated under the Margaritaville brand. The company and 
its subsidiaries are collectively referred to in these financial statements as the Group. 
 
Margaritaville Turks Ltd, a subsidiary, was listed on the Main Market of the Jamaica Stock  

          Exchange on April 11, 2014. 
 
          The company issued 60,809,955 Preference Shares which were also listed on the Jamaica 
          Stock Exchange on April 11, 2014.  
 
2.    Basis of preparation 

  
(i) Statement of compliance 
  

The consolidated financial statements of the Group have been prepared in accordance 
with International Financial Reporting Standards (IFRS) as issued by the International 
Accounting Standards Board (IASB). 

 
 (ii) Use of estimates and judgements 

  
The preparation of financial statements in accordance with International Financial 
Reporting Standards requires management to make estimates and assumptions that 
affect the amounts reported in the financial statements. These estimates are based on 
historical experience and management’s best knowledge of current events and actions.  
Actual results may differ from these estimates and assumptions. 
 
There were no critical judgements, apart from those involving estimation, that 
management has made in the process of applying the company’s accounting policies 
that have a significant effect on the amounts recognised in the financial statements. 
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The estimates and assumptions which have the most significant risk of causing a 
material adjustment to the carrying amounts of assets and liabilities are discussed below. 

 
 Depreciation and amortisation of property, plant and equipment 

  
Depreciation and amortisation are provided so as to write down the respective assets to 
their residual values over their expected useful lives and, as such, the selection of the 
estimated useful lives and the expected residual values of the assets requires the use of 
estimates and judgements. Details of the estimated useful lives are as shown in Note 
4(a). 

 
3. Changes in accounting policies 

 

New and revised standards that are effective for the current year 
 

A number of new and revised standards are effective for annual periods beginning on or after 
January 1, 2014. Information on these new standards are presented below. 

 
IFRIC 21 ‘Levies’ 
IFRIC 21 clarifies that: 
•  the obligating event that gives rise to the liability is the activity that triggers the payment    

of the levy, as identified by the government’s legislation. If this activity arises on a specific 
date within an accounting period then the entire obligation is recognised on that date. 

• the same recognition principles apply in the annual and interim financial statements. 
 

 IFRIC 21 had no material effect on the annual financial statements but affected the  
allocation of the cost of certain property taxes between interim periods.  

 
          Offsetting Financial Assets and Financial Liabilities (Amendments to IAS 32) 

These amendments clarify the application of certain offsetting criteria in IAS 32, including: 
• the meaning of ‘currently has a legally enforceable right of set-off’ 
• that some gross settlement mechanisms may be considered equivalent to net settlement. 

 
The amendments have been applied retrospectively in accordance with their transitional 
provisions. As the Group does not currently present any of its financial assets and financial 
liabilities on a net basis using the provisions of IAS 32, these amendments had no material 
effect on the consolidated financial statements for any period presented. 

 
Recoverable Amount Disclosures for Non-financial Assets (Amendments to IAS 36) 
These amendments clarify that an entity is required to disclose the recoverable amount of an 
asset (or cash generating unit) whenever an impairment loss has been recognised or reversed 
in the period. In addition, they introduce several new disclosures required to be made when 
the recoverable amount of impaired assets is based on fair value less costs of disposal 
,including: 

 
• additional information about fair value measurement including the applicable level of     
    the fair value hierarchy, and a description of any valuation techniques used and key   
   assumptions made 

 
• the discount rates used if fair value less costs of disposal is measured using a present   
  value technique. 

 
The amendments have been applied retrospectively in accordance with their transitional 
provisions. 
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Standards, amendments and interpretations issued but not yet effective and have not 
been adopted early by the Group 
 
At the date of approval of these financial statements, certain new standards amendments and 
interpretations to existing standards have been published but are not yet effective, and have 
not been early adopted by the Group. 
 
Management anticipates that all relevant pronouncements will be adopted in the Group’s 
accounting policies for the first period beginning after the effective date of the 
pronouncement.   

 
‘Defined Benefit Plans: Employee Contributions (Amendments to IAS 19)’ 
 These amendments are effective for annual periods beginning on or after 1 July 2014 and: 

 
• clarify the requirements of IAS 19 relating to contributions from employees or third 

parties 
• introduce a practical expedient such that contributions that are independent of the 

number of years of service may be treated as a reduction of service cost in the period in 
which the related service is rendered. 

 
The Group has applied the practical expedient as its accounting policy. This treatment is 
consistent with the Group’s previous practice before the Amendments to IAS 19. Therefore, 
the initial application of the amendments has no effect on the Group’s financial statements. 
 
IFRS 9 ‘Financial Instruments’ (2014) 
The IASB recently released IFRS 9 ‘Financial Instruments’ (2014), representing the 
completion of its project to replace IAS 39 ‘Financial Instruments: Recognition and 
Measurement’. The new standard introduces extensive changes to IAS 39’s guidance on the 
classification and measurement of financial assets and introduces a new ‘expected credit loss’ 
model for the impairment of financial assets. IFRS 9 also provides new guidance on the 
application of hedge accounting. 
 
The Group’s management have yet to assess the impact of IFRS 9 on these financial 
statements. The new standard is required to be applied for annual reporting periods 
beginning on or after 1 January 2018. 
 
IFRS 15 ‘Revenue from Contracts with Customers’ 
IFRS 15 presents new requirements for the recognition of revenue, replacing IAS 18 
‘Revenue’, IAS 11 ‘Construction Contracts’, and several revenue-related Interpretations. 
The new standard establishes a control-based revenue recognition model and provides 
additional guidance in many areas not covered in detail under existing IFRSs, including how 
to account for arrangements with multiple performance obligations, variable pricing, 
customer refund rights, supplier repurchase options, and other common complexities. 
 
IFRS 15 is effective for reporting periods beginning on or after January 1, 2017. The 
company’s management have not yet assessed the impact of IFRS 15 on these consolidated 
financial statements. 
 
Amendments to IFRS 11 Joint Arrangements 
These amendments provide guidance on the accounting for acquisitions of interests in joint 
operations constituting a business. The amendments require all such transactions  to be 
accounted for using the principles on business combinations accounting in IFRS 3 ‘Business 
Combinations’ and other IFRSs except where those principles conflict with IFRS 11. 
Acquisitions of interests in joint ventures are not impacted by this new guidance. 
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The Group’s only investment made to date in a joint arrangement is characterised as a joint 
venture in which the Group has rights to a share of the arrangement’s net assets rather than 
direct rights to underlying assets and obligations for underlying liabilities. Accordingly, if 
adopted today, these amendments would not have a material impact on the financial 
statements. 

 
The amendments are effective for reporting periods beginning on or after January 1, 2016. 

 
 
4.    Summary of significant accounting policies 

 
The principal accounting policies applied in the presentation of these financial statements are set 
out below.  These policies have been consistently applied to all the years presented, unless 
otherwise stated. 
 

          Basis of consolidation 
 
          The Group’s financial statements consolidate those of the company and all its     
          subsidiaries, as listed in note 1.  

 
          All transactions and balances between Group companies have been eliminated on    
          consolidation. 

                  
a    Property and equipment 

 
(i) Property and equipment are carried at cost less accumulated depreciation.    
 
(ii)   Depreciation is charged on the assets from the date of acquisition. 

 
Depreciation is provided on the straight line basis at such rates as will write off the 
cost of the various assets over the period of their expected useful lives. The useful 
lives approximate to forty (40) years for buildings, ten (10) years for machinery, 
furniture and fixtures, five (5) years for motor vehicles, computers and equipment.  
 
Leasehold improvement is being amortised over twenty years. 

           
         b    Development costs 

               These represent amounts spent on the development of new products, processes and 
                  systems, that will be amortised over 4 years. 
    

c  Foreign currency translation  
 

Functional and presentation currency 
 
These consolidated financial statements are presented in United States Dollars (US$). The 
results and financial position of the subsidiaries whose functional currency is not the 
United States Dollar were translated to United States Dollars, which is the presentation 
currency as follows: 
 

 Foreign currency translations and balances 
 
(i) Assets and liabilities for each statement of financial position date are translated at the  
 closing rate of exchange at the date of that statement of financial position. 
 
(ii)  Income and expenses for each statement of comprehensive income was translated at        
        the average rate for the period. 
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(iii) All resulting exchange differences are recognised in other comprehensive income. 

 
d    Cash and cash equivalents 

 
Cash and cash equivalents represent amounts held in current accounts and savings 
accounts with financial institutions and cash in hand balances net of bank overdraft. 
 

e Revenue recognition 
 

Revenue is recognised on the accrual basis. 
 

f  Financial instruments 
 

Financial assets and financial liabilities are recognised when the company becomes a party 
to the contractual provisions of the financial instrument.  
 
Financial assets are derecognised when the contractual rights to the cash flows from the 
financial asset expire, or when the financial asset and all substantial risks and rewards are 
transferred. 
  
A financial liability is derecognised when it is extinguished, discharged, cancelled or 
expired.  

Financial assets and financial liabilities are measured initially at fair value plus transactions 
costs, except for financial assets and financial liabilities carried at fair value through profit 
or loss, which are measured initially at fair value.  
 
Financial assets and financial liabilities are measured subsequently as described below.  

 Financial assets 
  

For the purpose of subsequent measurement, financial assets are classified into the 
following categories upon initial recognition:  

•  financial assets at fair value through profit or loss;  
•  available-for-sale financial assets.  
•  held-to-maturity investments; and  
•  loans and receivables;  
 
The category determines subsequent measurement and whether any resulting income and 
expense is recognised in profit or loss or in other comprehensive income. 

All financial assets except for those at fair value through profit or loss are subject to 
review for impairment at least at each reporting date. Financial assets are impaired when 
there is any objective evidence that a financial asset or a group of financial assets is 
impaired. Different criteria to determine impairment are applied for each category of 
financial assets, which are described below.  

All income and expenses relating to financial assets that are recognised in profit or loss 
are presented within 'finance income', and 'finance costs' except for impairment of trade 
receivables which is presented within 'other operating expenses'.  

                 Financial assets at fair value through profit or loss  
 

Financial assets at fair value through profit or loss include financial assets that are either 
classified as held for trading or that meet certain conditions and are designated as 
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financial assets at fair value through profit or loss upon initial recognition. None of the 
company’s financial assets fall into this category. 

Available-for-sale financial assets  
 
Available-for-sale financial assets are non-derivative financial assets that are either 
designated to this category or do not qualify for inclusion in any of the other categories of 
financial assets.  None of the company’s financial assets fall into this category. 
 
Held-to-maturity investments  

 
Held-to-maturity investments are non-derivative financial assets with fixed or 
determinable payments and fixed maturity other than loans and receivables. Investments 
are classified as held-to-maturity if the company has the intention and ability to hold them 
until maturity.  None of the company’s financial assets fall into this category. 
 
Loans and receivables  
 
Loans and receivables are non-derivative financial assets with fixed or determinable 
payments that are not quoted in an active market. After initial recognition these are 
measured at amortised cost using the effective interest method, less provision for 
impairment. Discounting is omitted where the effect of discounting is immaterial. The 
company's cash and cash equivalents, trade and most other receivables fall into this 
category of financial instruments. 
 
Individually significant receivables are considered for impairment when they are past due 
or when other objective evidence is received that a specific counterparty will default. A 
provision for doubtful debt is recognized when there is an indication that the debt is 
impaired.  Impairment of trade receivables are presented within 'other operating 
expenses'.  

 Financial liabilities  
 
The company's financial liabilities include shareholders’ loans, interest-bearing borrowings 
and trade and other payables.  
 
Financial liabilities are measured subsequently at amortised cost using the effective 
interest method, except for financial liabilities held for trading or designated at fair value 
through profit or loss, that are carried subsequently at fair value with gains or losses 
recognised in profit or loss.  
 

  All interest-related charges and, if applicable, changes in an instrument's fair value that are 
reported in profit or loss are included within 'finance costs' or 'finance income'. 

 
g Trade and other receivables 

 
Trade and other receivables are classified as loans and receivables.  These are initially 
recognised at original invoice amount (which represents fair value) and subsequently 
measured at amortised cost. 
 

h  Income taxes 
 

Income tax in the consolidated statement of comprehensive income comprises current 
and deferred tax. 

 
Current tax is the expected tax payable on the taxable income for the year, using tax rates 
enacted at the statement of financial position date, for the countries where the 
subsidiaries operate, and any adjustment to tax payable in respect of previous years. 
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Deferred tax is accounted for using the balance sheet liability method, providing for 
temporary differences between the carrying amount of assets and liabilities for financial 
reporting purposes and the corresponding basis used in the computation of taxable profit.  
In principle, deferred tax liabilities are recognised for all taxable differences and deferred 
tax assets are recognised to the extent that it is probable that taxable profit will be 
available against which deductible temporary differences can be utilised.  

 
Deferred tax is calculated at the tax rates that are expected to apply to the period when 
the asset is realised or the liability is settled.  Deferred tax is charged or credited in the 
Statement of comprehensive income, except when it relates to items credited or charged 
directly to equity, in which case the deferred tax is also dealt with in equity. 

 
The subsidiaries that are subject to tax are those operating in Jamaica, where the current 
tax rate is 25%. 

 
         i     Inventories 
 
              Inventories are stated at the lower of cost and net realisable value. Cost is arrived at 

using the average cost bases. 
        

j    Critical judgements and sources of estimation uncertainty 

The preparation of consolidated financial statements in accordance with International 
Financial Reporting Standards requires management to make estimates and assumptions 
that affect the amounts reported in the consolidated financial statements. These estimates 
are based on historical experience and management’s best knowledge of current events 
and actions.  Actual results may differ from these estimates and assumptions. 

 
There were no critical judgements, apart from those involving estimation, that 
management has made in the process of applying the Group’s accounting policies that 
have a significant effect on the amounts recognised in the consolidated financial 
statements. 

       k     Licences and franchises 
                 
                These intangible assets are carried at cost less any accumulated amortisation and any 
             accumulated impairment losses. The finite useful life of these intangible assets are         
 estimated to be ten (10) years and are amortised on a straight line basis.     
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6.     Development costs 
           
        These represent amounts spent on the development of new products, processes and 
          systems, that will be amortised over 4 years.    

 

7. Licences and franchises 
    2015 2014 
  US$ US$ 
   
Cost at beginning of year 1,723,476 1,202,229 
Additions during the year -        636,926 
Less: Amortisation (107,558) (115,679) 
Total 1,615,918 1,723,476 
   

 

 8.    Deferred tax asset 
 

Deferred taxes are applicable only to the subsidiaries operating in Jamaica and are calculated 
on all temporary differences using the liability method at a tax rate of 25%.The movement on 
the deferred tax account is as follows: 
           2015          2014 
          US$            US$  
   
   
Balance at beginning o f year 585,701 32,648 
Change during the year (Note 23) 651,425 553,053 

Balance at end of year 1,237,126 585,701 
   
  
Deferred tax balance arose on temporary differences in respect of the following:  
  2015 2014 
 US$ US$ 
   
   
Deferred tax asset on:   
Equipment: 1,237,126 585,701 

Deferred tax asset    1,237,126 585,701 
   

 

9. Trade and other receivables  
    2015 2014 
  US$ US$ 
   
Trade receivables 159,270 160,010 
Deposit on purchases and refundable   
   security deposits 285,817 230,360 
Credit card receivables 292,884 289,298 
Advances 39,582 32,007 
Other receivables 2,883,850 2,737,461 
Total 3,661,403 3,449,136 
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10.    Inventories   
  2015 2014 
 US$ US$ 
   
     
Food and beverage 1,637,585 1,698,246 
General stores 1,704,346 1,345,083 
Gift shop 1,465,988 1,797,956 
Total 4,807,919 4,841,285 

     

 
11.    Related party balances and transactions 
 

Inter-company transactions and balances between companies included in the consolidated 
financial statements have been eliminated .  
 
 Related party balances are unsecured, interest free and have no fixed repayment terms. 
 

12.    Cash and cash equivalents   
          2015         2014 
         US$         US$ 
   
     
Bank and cash 416,011 204,059 
Certificates of deposit 388,488      451,955      
 804,499 656,014 
Less: Bank overdraft (193,448) (368,890) 
Total 611,051 287,124 

 
 13.  Share capital               

         2015     2014 
        US$        US$ 
   
Authorised:   
100,000 ordinary shares 100,000 100,000 
   
 issued and fully paid:   
  50,000 ordinary shares 50,000 50,000 
   

 
14.   Capital reserve 
 

The above represents pre-incorporation net income earned by Express Catering Limited a   
subsidiary, as follows: 
   
                US$ 
  
    
Gross income 158,833 
Less: Expenses 93,887 
          Taxation 21,649 
 43,297 
Less: Minority interest           (10,681) 
Total 32,616 

 
15.   Preference shares 
 

These represent 60,809,955 units of 9% cumulative redeemable United States Dollars 
indexed preference shares listed on the Jamaica Stock Exchange. The shares have no par 
value but were listed at the Jamaican Dollar equivalent of US$0.05 per share.  
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16.   Directors’ and shareholders’ loans 
 

These represent amounts advanced to the Group by its Directors and shareholders. These                 
 loans are interest free and have no fixed repayment plan. 
 

    

17.   Long term loans 
          2015             2014 
          US$             US$   
   
a  Dart Management Limited 2,937,736      3,042,736 
b  Goddard Catering 949,453       1,498,269 
c  National Peoples Co-operative Bank 124,084 112,468 
d  National Commercial Bank Jamaica Limited 2,977,821 7,429,445 
 6,989,094 12,082,918 
Less: current portion 594,029 594,029 
 6,395,065 11,488,889 
   
   Short-term loan:   
e  National Commercial Bank Jamaica  Limited   2,700,000 2,700,000 
   
   

          a     This loan represents tenant improvement loan to a subsidiary from Dart Management 
                 Limited. This is repayable over ten years. The loan is secured with an interest rate of  
                 US prime rate plus 2%.    
 
          b This  represent loans from Goddard Catering, the minority shareholder in a subsidiary, 

denominated in United States currency.  The loans attract interest rate of 7% each and are 
repayable over five (5) years with monthly payments totalling US$49,503.  The loans are 
unsecured. 

   
          c     This represents loan with National Peoples Co-operative Bank of Jamaica. Interest on 
                 the loans range from 9.5% to 12% and are repayable over four (4) years. The loans are  
                 secured by certain motor vehicles owned by a subsidiary. 
 
          d     These represent loans denominated in Jamaican dollars with National Commercial  
                 Bank Jamaica Limited. The loans attract interest rates of nine point four percent (9.4%)  
                 per annum. Principal on the loans are repayable by quarterly payments. 
                 
          e     These represent revolving short-term loans denominated in United States dollars with 
                 National Commercial Bank Jamaica Limited. The loans attract interest rates of eight   
                 point six two percent  (8.62%) and eight point six three percent (8.63%) per annum. 
 
                 The NCB loans are secured by Joint and Several Composite Guarantees by the Group  
                 and related companies. 
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18.   Lease obligations 
           
     (a)  Equipment 

                                                                                                                                                        
         The company leased equipment which has been accounted for as a finance lease. Future   
        minimum payments are as follows:  

   
         2015       2014 

        US$        US$  
    

    Year 2015  -              514,715 
    Year 2016  421,781 395,410 
    Year 2017  337,927 308,052 
    Year 2018  237,359 202,108 
    Year 2019  174,653 175,157             
    Year 2020  3,966 -              

  1,175,686 1,595,442 
    Less current portion  421,781 514,715 
Total  753,905 1,080,727 

                
          
   (b)  Property 
  
          The Group operates from certain leased premises with lease terms ranging from 3 to 15 
          years with options to renew. Minimum monthly payments under these leases amount to 

$277,112. The Group also incurs lease expenses based on cruise passenger arrivals and 
sales. 

 
 
19.   Trade and other payables  

   2015  2014 
 US$     US$ 
   
Trade payables    4,755,967 4,839,883 
Statutory liabilities 2,320 227,533 
Accrued expenses      819,170 1,164,904 
Other payables    1,152,539 969,426 

Total 6,729,996 7,201,746 

 
 20.   Bank overdraft 
 
           This represents the excess of unpresented cheques over bank balance at the end of the year.   
           The Group does not operate an overdraft facility. 
 

 21.    Expenses by nature 
      
           Total, direct, administrative and other operating expenses: 

                  2015               2014    
            US$             US$  
   
Rent and leases 4,895,864 4,438,988 
Employee benefits  (Note 25) 9,113,087 8,647,131 
Electricity 1,481,857 1,622,478 
Entertainment 227,789 243,151 
Franchise fees 999,577 1,571,431 
Repairs and maintenance 469,554 470,534 
Other expenses 4,319,345 3,837,919 
Total 21,507,073 20,831,632 
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22.   Finance income and finance cost 
            Finance income includes all income received from short-term deposits and cash at 
            bank and comprises:   
            

                  2015               2014    
                $                  $  
   
Interest income from financial assets 1,866 17,419 
Total 1,866 17,419 
   
   

 
           Finance cost includes all interest related expenses which have been included in the 
           Statement of profit or loss and other comprehensive income for the reporting 
           periods presented and comprises: 
            

                  2015               2014    
                $                  $  
   
Loan interest 1,666,888 1,817,457 
Interest on finance lease 154,943 104,240 
Total 1,821,831 1,921,697 
   

 

 23.   Income taxes 

i Income taxes are charged on the subsidiaries operating in Jamaica at the tax rate of            
25% and comprises:    
  2015 2014  
 US$   US$ 
   
Current income tax charge      167,700       67,010 
Deferred tax credit  (Note 8) (651,425)      (553,053) 

Total  (483,725) (486,043) 
   

 
ii Reconciliation of calculated tax charge to effective tax charge: 

  2015 2014 
 US$ US$ 
   
Profit before tax 35,390        1,679,981 
   
Taxable (loss)/profit for Jamaica Subsidiaries (186,401) 639,290 
      
Jamaican tax rate              25%               25% 
Expected tax expenses                          (46,600) 159,822 
Tax effect of expenses not deductible for   
   tax purposes 334,199 362,153 
Net effect of other charges and allowances (119,899) (454,965) 
Deferred tax credit (651,425) (553,053) 

Income tax charge for the year      (483,725)        (486,043) 
        
 
24.    Earnings per share 
 
          Earnings per share have been calculated using the profit attributable to shareholders 
          of the parent company as the numerator divided by the number of ordinary shares 
          in issue during the year.    
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25.     Employee benefits 
            2015       2014 
            US$          US$ 
   
   
Salaries, wages and related expenses 9,113,087 8,647,131 
Total 9,113,087 8,647,131 

 
           Key management compensation 
             
           Employee benefits includes key management compensation of $1,154,335  
           (2014 - $1,052,233). Key management includes the Chief Executive Officer, Chief 
           Financial Officer and the general managers.   
 

 
26.    Risk management policies 
 

 The Group is exposed to a variety of financial risks in respect of its financial instruments:          

 market risk (currency risk, interest rate risk and other price risk), credit risk and liquidity risk. 

The Group seeks to manage these risks by close monitoring of each class of its financial 

instruments as follows: 

a Market risk 

Market risk is the risk that the fair value of future cash flows of a financial instrument will 
fluctuate because of changes in market prices. The Group is exposed to market risk 
through its use of financial instruments and specifically to currency risk, interest rate risk 
and certain other price risk, which result from both its operating and investing activities. 
 

             i   Currency risk and sensitivity to currency risk 
 
                 Currency risk is the risk that the fair value or future cash flows of a financial instrument    

will fluctuate because of changes in foreign exchange rates. The currencies giving rise to 
this risk is the Jamaican Dollar against the United States Dollar. 

 
                 The Group has certain obligations in these two currencies.  It is however able to 

manage this risk by maintaining bank accounts in the respective currencies, and by 
generating income in the two currencies identified above. 

 
     ii  Interest rate risk and sensitivity  
 
                  Interest rate risk is the risk that the value of a financial instrument will fluctuate due to               

changes in the market interest rate. The Group’s cash and cash equivalents are subject 
to interest rate risk. However, the Group attempts to manage this risk by monitoring its 
interest-bearing assets and liabilities closely and procuring the most advantageous rates 
under contracts with interest rates that are fixed for the life of the contract, where 
possible.  
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              The Group is exposed to interest rate risk as follows: 
                 
    Financial assets/(liabilities) : 

  

 
 
Range of 
interest rates 

Rate 
sensitive 
within one 
year 

Non rate 
sensitive 

  within one 
   year                                                                                      

 
 
 
Total 

             %           $          $       $ 
     
Cash and cash equivalents      .5 - 15.75     480,580               -           480,580 
     
Bank loans       8.62 -  8.63 (2,700,000)           -          (2,700,000) 
     
Bank loans        9.4 - 12              -         (6,989,094)              (6,989,094) 
     

 
 
                    Interest rate sensitivity 
 
                    The following table of profit and equity to a reasonable possible change in interest rates    
                     of +1%: 

 Profit for the year and equity 
 +1%  -1% 
   

May 31, 2015  91,085 (91,085) 
May 31, 2014  27,000 (27,000) 

       
             iii      Other price risk 

 
   Other price risk is the risk that the value of a financial instrument will fluctuate as a   
   result of changes in market prices, whether those changes are caused by factors      
   specific to the individual instrument or its issuer or factors affecting all instruments   
   traded in the market.   
 
   The Group is not exposed to other price risk as it has no investment in equity    
   instruments. 
 

b Credit risk analysis 

Credit risk is the risk that one party to a financial instrument will fail to discharge an 
obligation and cause the other party to incur a financial loss.      

                     
There is no significant concentration of credit risk as the Group’s bank accounts are   
maintained with stable financial institutions and its debts are due from a diverse number 
of companies and individuals.  

          

c Liquidity risk  

Liquidity risk is the risk that the Group will encounter difficulty in meeting its 
commitments associated with financial liabilities. 

 
The Group manages its liquidity risk by carefully monitoring its cash outflow needs for 
day-to-day business and maintaining an appropriate level of resources in liquid or near 
liquid form to meet its needs.   

   
The Group’s financial liabilities comprise loans, bank overdrafts and trade and other 
payables.  
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These amounts are due as follows: 
 
  May 31, 2015 

                  Within 12 months                     
            2015       2014 
             US$        US$ 
   
Bank loans and overdraft 3,909,258 4,177,634 
Trade and other payables 6,729,996 7,201,746 
Income tax payable  147,678 6,600 
Total 10,786,932 11,385,980 
   

 

27.     Summary of financial assets and liabilities by category 
 

  The carrying amount of the Group’s financial assets and liabilities are recognised at the date                         
  of the statement of financial position of the reporting periods may also be categorised as        
  follows: 

         2015         2014 
         US$         US$ 
   
Financial assets at amortised costs   
Current assets   
Loans and receivables   
  Trade and other receivables 3,661,403 3,449,136 
  Certificate of deposit 388,488      451,955      
  Cash and cash equivalents 416,011 204,059 

 4,465,902 4,105,150 
   
Financial liabilities at amortised costs   
Non-current liabilities   
   Directors’  loans 8,212,670 1,302,005 
   Borrowings 7,148,970 12,569,616 
 15,361,640 13,871,621 
   
Current liabilities   
Bank overdraft 193,448 368,890 
Trade and other payables 6,729,996 7,201,746 
Current portion of borrowing 914,476 1,108,744 
 7,837,920 8,679,380 
   

 
28.  Capital management, policies and procedures 

 
 The Group’s capital management objectives are to ensure the company and its subsidiaries    
 continue as a going concern and to provide adequate return to shareholders by pricing   
 products commensurately with the level of risk and current market conditions.  
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29.      Information by geographic location 
 

  The Group’s revenue from external customers and its non-current assets are divided into the   
  following geographical areas. 

         2015         2014 
         US$         US$ 
   
Revenue   
Jamaica 24,372,490 22,725,476 
Turks and Caicos 6,171,275 6,220,915 
Others         4,154,653         4,188,647 

       34,698,418       33,135,038 
   
   
Non-current assets   
Jamaica 18,499,231       19,079,392 
Turks and Caicos 3,137,450         2,967,642 
Others 2,988,230         3,102,658 
 24,624,911       25,149,692 
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Form of Proxy
I/We,

__________________________________________________

[insert name] 

of ________________________________________________

__________________________________________[address]

being a shareholder(s) of the above-named Company, 

hereby appoint:

__________________________________________________

[proxy name]

of ________________________________________________

__________________________________________[address]

or failing him,  _______________________[alternate proxy] 

of ________________________________________________

__________________________________________[address]

asmy/ourproxytovoteformeforme/usonmy/ourbehalf
at the Annual General Meeting of the Company to be held at 

1:00p.m. on Thursday, December 3, 2015 the Margaritaville 

Ltd.’sBoardRoom,#16,M19SouthernCrossBoulevard,
Freeport, Montego Bay and at any adjournment thereof. 

This Form is to be used as instructed. Unless otherwise 

instructedtheProxyFormwillbeusedashe/shethinks
fit.Pleaseticktheappropriatebox.

ORDINARYBUSINESS

FOR AGAINST

Resolution 1  

Resolution 2

Resolution 3

Signed this  _________________ day of  _____________________________________ 2015

PrintName: ______________________________________  Signature: ________________________________________

NOTES:Whencompleted,thisFormofProxymustbereceivedbytheRegistraroftheCompany,JamaicaCentral
SecuritiesDepository,40HarbourStreet,Kingston,Jamaica,W.I.notlessthanforty-eight(48)hoursbeforethetimefor
holdingthemeeting.TheProxyFormshouldbearstampdutyof$100.00whichmaybeadhesiveanddulycancelled
bythepersonssigningtheproxyform.IftheappointerisaCorporation,thisFormofProxymustbeexecutedunder
its common seal or under the hand of an officer or attorney duly authorized in writing.
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